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Case Study: Galderma Ageless App

Client: Galderma Pharmaceuticals

Business Objective: Using digital image enhancing techniques to
Increase consumer engagement with their product

Solution: Mobile app that lets users adjust their headshot photo to
simulate the aging process, and to try Galderma products for skin
and facial enhancement.
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Galderma AgelLess App Important Safety Information on other Pharma Apps and Websites

Competitor Research
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Galderma Ageless App
Wireframes

Wireframes show what
elements are required on
the screen and how the
interactions perform in
different circumstances.
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Galderma Ageless App
Final Layouts
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Wireframes are then
brought to life in layout and GALGERMA <
developed into the finished |
product.
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further improvements can
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