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Case Study: Gut Check App
Client: Janssen Pharmaceuticals

Business Objective: To provide IBD and Crohn’s Disease patients 
with a helpful tool that also collects patient-reported outcomes for 
use in redefining prescribing regulations 

Solution: Mobile app for patients to record their disease symptoms, 
and track their progress over time using a data visualization 
dashboard
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HECOR

HCP

SALES REPS ADVOCACY GROUPS

DIRECT MAIL, EMAIL 
& APP STORE

DATABASE

PATIENTS

Janssen analyists 
benefit from data

via the Janssen DashboardGut Check App
Promotion and Data Flow

We first researched and 
established how the app 
can collect data from 
patients, which is then 
distributed to various 
outlets.

Sales reps, advocacy 
groups and ad campains 
encourage doctors and 
patients to adopt the 
program

Data showing symptom 
progression is analyzed 
and reported by drug 
manufacturer to help update 
the product label.

Doctors learn about patient 
related outcomes 
via the Doctor Dashboard

Patients record and track 
patient related outcomes  

via the Patient Dashboard

Program
distributed to 
Janssen reps

Doctors onboard 
          their patients

HCP/Patient 
dialogue is 

fostered

Reps get
HCPs on board

Promotional 
campaigns are 

directed at patients

Advocacy groups 
(CCFA) evangelize 

the program

Patients 
spread the 

word among 
themselves

Janssen partners with 
advocacy groups

Promotional 
campaigns are 

directed at HCPs

Patients download
app and register

Reps and
Opted-in HCPs 
alerted of new 
user signup
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Patient and HCP
setup account
and answer 
PRO survey
on a tablet

HCP 
Office

Usage 
Incentives 
Displayed

User Settings

General Well-
Being

Abdominal Pain
Bathroom Freq. 
Rectal Bleeding 

Current IBD Treatment  
Stool Details 

Food Choices
Sleep Disturbance 
Physical Activity

Photo Record

PRO Survey GI Health Tracker Bathroom Finder

Find
Bathroom

Share 
Chart

Vew  
Old 

Survey

Share 
Entry

Share 
App

Take 
New 

Survey

Limited 
Mobile

Dashboard

In-office
PRO Survey

Notifications
Appointments

Events

Login Info 
Personal Info 
Location Info 

Diagnosis Info 
Doctor Info

IBD Treatment 
Color Scheme
Notifications 

On/Off
Cancel Account

User
Settings

Full Patient 
Dashboard

HCP 
Dashboard

HECOR 
Dashboard

Add/Rate
Bathroom

Home Screen

Helpful Tips Calendar

HCP

HCP

HECOR

PATIENT

  via: 
- Native Email Program 
- Facebook 
- Twitter

Tips Updated 
Regularly

Update User 
Settings

Enter 
Tracker 

Data

View 
Tracker 

Dashboard

Access 
Geolocation 

Services

Access 
Native 

Calendar

Registers / Logs into
Patient Dashboard

on Desktop

Registers / Logs Into
HCP Dashboard
on Desktop

Uses Janssen ID
to log into the
HECOR Dashboard
on desktop

Single Patient Data
Blind Group Data

HIPAA

WEB 
SERVER

Blinded Group Data

Unique HCP
Patient Data and
Blind Group Data

Share

Downloads
Patient App

PATIENT

Initial SurveyRegistrationNO

Is patient
registered?

Was recent 
survey completed?

LoginYES

YES

NO

Gut Check App
User Flow

We then established how 
different users would 
interact with the app. 

We outlined the different 
sections of the app, and 
how different actions were 
performed. 
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1.0 
LOGIN

1.3  

Log Out 
Verification

1.1

Opening Splash 
Screen

1.1.1    

No Connection  

1.2

Login

1.2.2

Forgot Password

1.2.3  

New Password 
Sent

1.2.1.1  

Required Fields

1.2.2.1  

Required Fields

1.2.2.2  

Incorrect Email

1.2.1.2  

Incorrect Login

2.0 
REGISTRATION

2.1

Registration:  
Login Info

2.1.2    

Required Field

2.1.4    

Email Used 

2.1.3    

Email Format 

2.1.5    

PW Not Match 

2.1.1    

Collection 
Statement 

2.2

Registration: 
Personal Info

2.3

Registration: 
Location Info

2.2.1   

Info Required 

2.3.1    

Info Required 

2.3.2    

ZIP Format 

2.6

Registration:  
IBD Treatments

2.6.1    

Nothing Selected

2.6.2   

Checkbox Confirm 

2.8

Registration Email 
Validation

2.9

Disclaimer

2.8.1    

No Validation

2.4

Registration: 
Diagnosis Info

2.4.1    

Required Fields

2.7 

Cancel Registration 
Verification

2.5.2   

Doctor Not Found 
Email Sent

2.5.1    

Info Required 

2.5.3    

Fail To Share 

2.5

Registration:  
Doctor Info

3.1.2

How-To-Use 
Instruction Screen 
3

3.1.1

How-To-Use 
Instruction Screen 
2

3.3

Home Screen 
(Normal)

3.2

Home Screen 
(First Visit)

3.1

How-To-Use 
Instruction Screen 
1

3.4

Usage Tokens 
Description

3.5

View All Past 
Notifications

3.6

Update Color 
Scheme

3.7

Disclaimer

3.0 
HOME SCREEN

4.1

Initial Survey

4.1.2   

Initial Survey 
Timeout Error

4.1.3

Initial Survey 
Confirmation

4.2

Surveys Landing 
Page

4.3

Past Survey 
Viewer

4.4

PRO Survey

4.4.3

PRO Survey 
Confirmation

4.1.1   

Incomplete Survey

4.0 
SURVEYS

4.4.1    

Incomplete 
PRO Survey

4.4.2    

PRO Survey 
Timeout Error

5.3.10.1

Allow Access to 
Photos?

5.1.1

Tracker Chart: 
Empty 
(Landscape)

5.1

Tracker Landing 
Page

5.1.3

Tracker Chart: 
Detail Overlay 
(Landscape)

5.1.2

Tracker Chart: 
Active 
(Landscape)

5.3

New Tracker Entry 
Summary

5.4

New Entry 
Confirmation

5.2

Past Tracker Entry 
Summary

5.3.6

Sleep Disturbance

5.3.10

Add Photo

5.3.7

Food Choices 

5.3.8

Physical Activity

5.3.5

Stool Details

5.0 
HEALTH TRACKER

5.3.2

Abdominal Pain

5.3.1

General 
Well-Being

5.3.4

Rectal Bleeding

5.3.3

Bathroom Freq.

5.3.9

Current Treatments

5.3.9.1

Nothing Selected

5.3.9.2

Confirm Checkbox 

5.3.9.3

Confirm Change 

Gut Check App
Content Map

Once we have identified 
all of the content and 
interactions in the app, we 
organize all of the screens 
into a content map. 

Different colors denote 
different types of pages.
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Are you able to do chores such as 
vacuuming or yard work?

Survey: Initial Baseline

Survey

Back Next

Without any difficulty

With a little difficulty

With some difficulty

With much difficulty

Unable to do

Mary Thompson           Initial Survey: 10/20/2015

4.1 | Initial Survey (Second Page)

Cancel Save

Back Next

Feeling any 
abdominal pain 

today?

NONE SEVERE

Tracker Entry

Mary Thompson                                   10/20/2015

5.3.2 | Abdominal Pain

Home 

Helpful Tips 

User Settings 

Tokens 

Terms & Conditions 

Privacy Policy 

App Highlights 

Log Out 

 

X

Helpful Tips

NAV | Side Navigation
Gut Check App
Wireframes

Wireframes are then 
created based on the 
screens and interactions 
detailed in the sitemap and 
user flows.

Here is shown the app 
navigation, and how 
the patient enters their 
symptoms every day.

Wireframes can also 
become interactive 
prototypes, so the app 
functionality can be tested, 
evaluated and improved 
upon. 
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GUT CHECK PATIENT DASHBOARD

x
Welcome, Martin

PATIENT: MARTIN SMITH

Welcome, Martin         

Health Tracker

Over Time

Single Entry

Surveys

User Settings

Using The Dashboard

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.  
 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.  
 
Excepteur sint occaecat cupidatat non proident, sunt in culpa que.. 
 

Export Chart

Abdominal Pain

Stool Consistancy

Rectal Bleeding

Sleep Disturbance

Bathroom Frequency

Stool Urgency

1

2

3

5

4

FEB   1    2   3    4    5    6    7    8    9  10  11  12  13  14  15  16 17  18  19  20 21  22  23  24  25  26 27  28  29  30 

Treatment Change: Remicade

Symptom 
Severity

General Well Being

FPO

      FEB      2015 

Food Choice 

Physical Activity 

Health Tracker: Entries Over Time

You are here:  Home > Health Tracker > Over Time

Gut Check App
Wireframes

After recording symptoms 
over time, the patient can 
view progress in a chart. 

They can identify any 
foods, activity or treatment 
changes that may show a 
change in symptoms. 

The desktop dashboard 
shows more detail than can 
be displayed on the mobile 
device.
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Gut Check App
Final Layouts

Wireframes are then 
brought to life in layout and 
developed into the finished 
product.

User testing can identify 
any usability problems, and 
further improvements can 
be implemented. 
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Case Study: DestinationHealthy.com
Client: Pax Vax Pharmaceuticals

Business Objective: To provide travelers information about 
diseases in different countries, and direct them to vaccines 

Solution: A website that uses a live CDC data feed to show travelers 
disease prevalence in any country in the world, and then helps 
customers find vaccines near them via a vaccine locator tool
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DestinationHealthy.com
Sitemap

This website will allow users 
to choose a country to view 
local diseases prevelance, 
choose diseases for more 
information, and other travel 
health tips.

This sitemap diagrams all 
the pages found on the 
website. It helps visualize 
the the entire site at to 
organize content. 
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DestinationHealthy.com
Wireframes

Wireframes are then 
created based on the pages 
and interactions detailed in 
the sitemap. 

Here a heatmap is shown 
with  prevalent disease 
descriptions. 
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DestinationHealthy.com
Final Layout

Wireframes are then 
brought to life in layout and 
developed into the finished 
product.

User testing can identify 
any usability problems, and 
further improvements can 
be implemented.  
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Case Study: PaxVaxConnect.com
Client: Pax Vax Pharmaceuticals

Business Objective: To give users the ability to order vaccines 
online, and find out product and disease state information 

Solution: An e-commerce site that includes account registration and 
management, user credential validation, shopping cart and detailed 
product and disease state info
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User clicks
Order Now

Order
History Page

Order
Status Page

- Edit Products
- Edit Quantities

- Set Shipping
- Add/Edit/Delete

- Set Payment
- Add/Edit/Delete

- Verify Order
- Complete Order

User clicks
Shopping 

Cart

SHOPPING CART SHIPPING INFO PAYMENT INFO ORDER PREVIEW

Alert Alert Alert

Are fields 
formatted 
correctly?

Are fields 
formatted 
correctly?

Are fields 
formatted 

correctly and 
payment info 

validated?

YES YES YES

NO NO NO

COMPLETE 
ORDER

ORDER
RECEIVED

email sent

PaxVaxConnect.com
User Flow: Shopping 
Process

This project required 
many complex user flows, 
which help to identify all 
interactions and necessary 
screens.

This example shows how a 
user orders products on the 
site.
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Alert: Not 
Recognized

Is login info 
recognized?

User had 
clicked...

Is user 
registered?

Is pre-registration 
verification 
required?

Jump To
Lite Account 
Dashboard

Jump To Pre-
Registration 
Verification

Jump To
Login Page

User clicks
Log In

Logged out 
user clicks
Order Now

YES YES YES

NO NO NO

Have you purchased
Vivotif from a 

manufacturer, etc...?

Forgot Password?

Username:

LOGIN PAGE

Password:

Log In 

Order Now

Account 
Dashboard

Shopping 
Cart

Pre-Registration 
Setup Process

Forgot Password 
Retreival

PaxVaxConnect.com
User Flow: Login Process

This project required 
many complex user flows, 
which help to identify all 
interactions and necessary 
screens.

This example walks through 
the Login process. 
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User clicks
Create 

Account

Registration Required for ordering
You need these items to register
Please allow 24 hrs to process

FULL REGISTRATION PAGE

Alert

Are fields 
formatted 
correctly?

YES

NO

Thanks for submitting! 
Please allow n hours 
to process.  We will 

contact you with info.

The info you entered:
(show examples) already

has an account associated 
with it. Please verify your 

information to merge accounts
(this needs refinement...)

Does key info 
match existing 

account?

email sent email sent

email sent

Was the license 
successfully 

verified?

YES

NO

Account 
Dashboard

Customer 
Service 
Callback

YES

NO

Pre-Registration 
Setup Process

Practice Type:
   (prepopulated)

Practice Name:
   (prepopulated)

Practice Address:

Group Ordering Code

HCP Name

HCP Profession

HCP Specialty

License Type

License Number

      Communication 
      Opt-In

PaxVaxConnect.com
User Flow: Registration

This project required 
many complex user flows, 
which help to identify all 
interactions and necessary 
screens.

This example walks through 
the Registration process. 
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HOMEPAGE

0.0

Products

3.0

Account Info

1.0

Diseases

4.0

Resources

5.0

TRANSACTIONAL INFORMATIONAL

Contact Form
Confirmation

6.1

Endemicity

4.1.1

Treatment and 
Prevention

4.1.3

Symptoms

4.1.2

CDC 
Recommendations

4.1.4

Global Footer

Persistent Utilities

Log In
U.2

Sign Up
U.3

User Pulldown 
(activated)

U.4.1
User Pulldown 
(unactivated)

U.4.2

Admin 
Pulldown

U.4.3
Admin Pulldown 
(as a customer)

U.4.4

Search / 
Results

U.1

Help Tutorial
U.5

404 Page
U.6

Phase 1 
Disclaimer

U.7

Terms of Sale

F.4

Privacy Policy

F.2
Sitemap

F.3

Ex-US HCP
Information

F.8

Key

Page
1.11.1 

Page Title Link
U.1

Content
Page

Section 
(not a page) Offsite LinkLink

Typhoid Overview

4.1

Vivotif

3.1

What is Vivotif?
3.1.1

Dosing & Administration
3.1.5

Clinical Data
3.1.3

Resources
3.1.7

Important Safety Info
3.1.8

Indications and Usage
3.1.2

Presentation and Storage
3.1.6

Safety Data
3.1.4

0.1  Logged-In Hero Messaging

- 6.0.1 Customer Service

- 6.0.2 Technical Support

- 6.0.3 Medical Inquiries

- 6.0.4 Adverse Reaction

- 6.0.5 Alert: Required Fields

- 6.0.6 Alert: Formatting

2.0
Order

Process

Unsubscribe

F.6

- F.6.1 alert: 
   required field 

- F.6.2 alert: 
   email not found 

- F.6.3 Opt-out 
   Confirmation

F.7
Social Share

- F.7.1 Twitter Post
- F.7.2 Facebook Post
- F.7.3 Google+ Post 
- F.7.4 LinkedIn Post

- F.8.1 Results

6.0
Contact Us

F.1 
About PaxVax 
(PaxVax.com)

- 3.1.3.1   1- and 2-Dose Regimens
- 3.1.3.2   3-Dose Regimen
- 3.1.3.3   2-, 3-, and 4-Dose Regimens

PaxVaxConnect.com
Site Map (partial)

This sitemap diagrams all 
the pages found on the 
website. It helps visualize 
the the entire site at to 
organize content.  

When a website it very 
large, a partial map is used, 
with subsequent maps 
shown on separate pages.
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This site is intended for US healthcare professionals only. 
Are you a Healthcare Professional outside of the US? 

©2016 PaxVax Inc. All rights reserved.
Would You Like To Sign Up For Updates?

©2016 PaxVax Inc. All rights reserved.

About PaxVax        Privacy Policy        Sitemap        Terms of Sale        Unsubscribe

PAXVAX CONNECT LOGO
Log In     Sign Up     Need Help?       Search

PRODUCTS         DISEASES         RESOURCES         CONTACT         ORDER NOW

12:34 PM

PaxVaxConnect Logo

This site is intended for  
US healthcare professionals only. 

Are you a Healthcare  
Professional outside of the US? 

 
Would You Like To Sign Up 

For PaxVaxConnect Updates? 

©2016 PaxVax Inc. All rights reserved.

About PaxVax     Privacy Policy     Sitemap         
 

Terms of Sale     Unsubscribe

If you have a PaxVax account, login to 
pre-populate the form below.

Login

Vivotif Product Replacement

Did your order of Vivotif come from  
PaxVax or a Third Party?

PaxVax Third Party

RESOURCES

Did your order of Vivotif come from PaxVax or a Third Party?

PaxVax Third Party

Submit

ACCOUNT INFORMATION REPLACEMENT INFO TERMS + CONDITIONS21 3

If you have a PaxVax account, login to pre-populate the form below. Login

Organization Name

City

Address 1

Contact Name

State

Zip Code

Address 2

City

Zip Code

Phone

Fax 

State

ATTN

Extension

Email

Address 1

Organization Name
required

required

required

required

required

required

required

requiredrequired

Address 2

Contact Name

Organization Information

Organization Information

Patient Materials 

CDC Health Tool 

Helpful Links 

Sign Up For Info

Patient Text Reminders 

Product Replacement 
Program

RESOURCES

VIVOTIF® (Typhoid 
Vaccine Live Oral Ty21a)

Vivotif Product Replacement

ACCOUNT
INFO

REPLACEMENT
INFO

TERMS +
CONDITIONS

1 2 3

PaxVaxConnect.com
Wireframe: Registration

Wireframes are then 
created based on the pages 
and interactions detailed in 
the sitemap. 

This wireframe features a 
form needed for product 
replacement. 

Both desktop and mobile 
layouts are shown.
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This site is intended for US healthcare professionals only. 
Are you a Healthcare Professional outside of the US? 

©2016 PaxVax Inc. All rights reserved.
Would You Like To Sign Up For Updates?

©2016 PaxVax Inc. All rights reserved.

About PaxVax        Privacy Policy        Sitemap        Terms of Sale        Unsubscribe

FOLD

PAXVAX CONNECT LOGO
Log In     Sign Up     Need Help?       Search

PRODUCTS         DISEASES         RESOURCES         CONTACT         ORDER NOW

12:34 PM

PaxVaxConnect Logo

This site is intended for  
US healthcare professionals only. 

Are you a Healthcare  
Professional outside of the US? 

 
Would You Like To Sign Up 

For PaxVaxConnect Updates? 

©2016 PaxVax Inc. All rights reserved.

About PaxVax     Privacy Policy     Sitemap         
 

Terms of Sale     Unsubscribe

Your recent order on 12/01/15 has shipped!

Welcome John!

Loyal Account Member since 05/05/2016
Welcome John! 
Loyal Account Member since 05/05/2016

Account Home
User: John Smith 

My Account              User: John Smith 

Your recent print 
material order on 
12/01/15 has shipped!

Your recent order on 
12/01/15 has shipped!

Current Product Promotion

My Rep: Edward Mason
emason@paxvaxconnect.com

555-555-1234

ACCOUNT

RESOURCES

TRANSACTIONS

Current Product Promotion

PRODUCT NEWS

TRANSACTIONS

PRODUCT NEWS

RESOURCES

DETAILS / PAY NOW

ORDER

76543

76542

76541

DATE

05/06/2016

02/16/2016

01/06/2016

TOTAL

$3,800

$2,700

$1,400

PAYMENT

due 07/01/16

paid

paid ReorderDetails

ReorderDetails

VIEW ALL ORDERS

< ACCOUNT MENU

VIEW ALL ORDERS

Your recent print material order on 12/01/15 has shipped! My Rep: Edward Mason
emason@paxvaxconnect.com
555-555-1234

MY ACCOUNT

  Account Home

  Update Account Info

  My Orders and Invoices

  Payment Method

  Credit Cards

  Billing Address

  Shipping Locations

  Terms of Sale

This site is intended for  
US healthcare professionals only. 

Are you a Healthcare  
Professional outside of the US? 

About PaxVax     Privacy Policy     Sitemap         
 

Terms of Sale     Unsubscribe

PaxVaxConnect.com
Wireframe: Account Home

Wireframes are then 
created based on the pages 
and interactions detailed in 
the sitemap. 

This wireframe features 
the account home page, 
with all information about 
your account and current 
promotions.

Both desktop and mobile 
layouts are shown.
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FOLD

PAXVAX CONNECT LOGO
Log In     Sign Up     Need Help?       Search

PRODUCTS         DISEASES         RESOURCES         CONTACT         ORDER NOW

12:34 PM

PaxVaxConnect Logo
PRODUCT / SHIPPING PAYMENT / BILLING REVIEW ORDER21 3

x

x

Products:

   VIVOTIF

   SELECT 

QUANTITY

14

PRICE

$100.00

TOTAL

$1400X =

Add Additional Product >

Add Additional Location >

 View Terms & Conditions    Need assistance? Contact 888-888-8888   

123 Hudson Maddox Way      .

PO Number: 12345

Location:

Product:

Product:

123 Hudson Maddox Way      .

VIVOTIF

SELECT

PO Number: 12345

QUANTITY

14

PRICE

$100.00

TOTAL

$1400X =

Add Additional Product >

Add Additional Location >

CONTINUE

Order Subtotal:
Discount:

Total:

$1400.00
$0
$1234.56

Location

View Terms & Conditions    

Need assistance? Contact 888-888-8888   

CONTINUE

Order Subtotal:
Discount:

Total:

$1400.00
$0
$1400.00

Shopping Cart

PRODUCT
+ SHIPPING

PAYMENT
+ BILLING

REVIEW
ORDER

1 2 3

x

x

PaxVaxConnect.com
Wireframe: Ordering

Wireframes are then 
created based on the pages 
and interactions detailed in 
the sitemap. 

This wireframe features 
adding products to the 
shopping cart.

Both desktop and mobile 
layouts are shown.
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12:34 PM 12:34 PM

PaxVaxConnect Logo

(CONTENT AREA)

12:34 PM

PaxVaxConnect Logo PaxVaxConnect Logosearch search

This site is intended for  
US healthcare professionals only. 

Are you a Healthcare  
Professional outside of the US? 

 
Would You Like To Sign Up 

For PaxVaxConnect Updates? 

Side Menu Closed Side Menu - Logged Out Side Menu - Logged In

©2016 PaxVax Inc. All rights reserved.

About PaxVax     Privacy Policy     Sitemap         
 

Terms of Sale     Unsubscribe

LOG IN

CONTACT US MY ACCOUNT

CONTACT US

HOME

HOME

Privacy Policy

Terms of Sale

Unsubscribe

Need Help?

Privacy Policy

Terms of Sale

Unsubscribe

Need Help?

user:  paxvaxuser123

DISEASES

DISEASES

SIGN UP

ORDER NOW LOG OUT

ORDER NOW

PRODUCTS

PRODUCTS

RESOURCES

RESOURCES

PaxVaxConnect.com
Wireframe: Mobile 
Navigation

These are wireframes 
that show how the mobile 
navigation works.
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PaxVaxConnect.com
Wireframe: Mobile 
Navigation

Wireframes are then 
brought to life in layout and 
developed into the finished 
product.

User testing can identify 
any usability problems, and 
further improvements can 
be implemented.  
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Case Study: Galderma AgeLess App
Client: Galderma Pharmaceuticals

Business Objective: To use imaging technology to help get users 
excited about using their products

Solution: Mobile app that lets users adjust their headshot photo to 
simulate the aging process, and to try Galderma products for skin 
and facial enhancement.
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Galderma AgeLess App
User Flow

User flows help to identify 
interactive processes and 
necessary screens. 

This diagram shows how 
the user will access different 
sections

Add 
Photo

User
Downloads

and Opens App

Photo 
Canvas

Treatment 
Tracker

Doctor
Locator

Notifications 
Calendar

Galderma
Savings

Testimonials 
& Referrals

Share

Brand
Information

Adjust Brightness

Apply Perlane

Zoom In

Opportunitys 
Identified by App

Opportunitys 
Identified by User

New Photo

Apply Restylane

Adjust Contrast

Apply Sculptra

Zoom Out

Adjust Saturation

Apply Dysport

Apply Silk

Reposition

Aging Simulator

Important Safety Info

Face 
Tap

Pinch/
Drag

Restylane Sculptra

SilkPerlane Dysport

Apply Product           Detect Opportunitys      

Additional Features

Sharing Feature

Photo Adjust       Aging Simulator    Important Safety Info

Empty
Canvas

B/A Compare Before/After
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Galderma AgeLess App
Feature Set

This feature set shows 
what all of the buttons 
do, and how the user can 
manipulate the image.

User
Downloads

and Opens App

Treatment 
Tracker

Doctor
Locator

Notifications 
Calendar

Galderma
Savings

Testimonials 
& Referrals

Brand
Information

APPLY PRODUCTS

AGING SIMULATOR

VIEW BEFORE/AFTER

ADJUST PHOTO

AUTO-DETECT OPPORTUNITIES

USER-IDENTIFIED OPPORTUNITIES

IMPORTANT SAFETY INFORMATION

ZOOM IMAGE

REPOSITION IMAGE

ADDITIONAL FEATURES

SHARE FEATURE

Adjust 
Brightness

Adjust 
Contrast

Adjust 
Saturation

Change 
Photo

NEW PHOTO

Restylane Sculptra

SilkPerlane Dysport

0 years

Before

20 years

After

Tap

Drag
Add 

Photo
Empty

Canvas

Pinch

B/A
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Indication/ISI 
Visible When 
User Arrives

Indication/ISI 
Persistently 

Visible

Indication/ISI 
Visible at 
Full View

20%

10%

60%

Xarelto  
HCP Website

40%40%

100%

10%

Xolair 
Patient Website

Lialda 
Patient Website

75%

75%

55%

55%

8%

100%

Xarelto  
HCP App

33 %

10%

100%

Xarelto  
Patient App

10% 10%

100%

Juvederm  
Patient App

25 %

100%

0%

Epiduo  
Patient App

80%

75%

Botox 
Patient Website

5%

5%

Xarelto  
Patient Website

100%

Erivedge 
Patient Website

100%

60%

8%

8%

100%

Herceptin 
Patient Website

Important Safety Information on other Pharma Apps and Websites

5%

Galderma AgeLess App
Competitor Research

All branded healthcare apps 
are required to show some 
part of the Important Safety 
Information (ISI). 

Different brands follow 
different standards of what 
percentage of the screen 
needs to be covered with 
the ISI Drawer. 

This research shows how 
different brands show the 
ISI. This helps to determine 
how a new app approaches 
this problem. 
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IMPORTANT SAFETY INFORMATION

Galderma AgeLess App
Wireframes

Wireframes show what 
elements are required on 
the screen and how the 
interactions perform in 
different circumstances.

It is also helpful to show 
how the navigation works.
 

mobile navigation view with and without product

How Your Face Ages 

Galderma Facial Products 

Treatment Tracker 

Set Notification Reminders 

Galderma Loyalty Program 

Doctor Locator 

BEFORE AFTER

Perlane

select area on face
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Galderma AgeLess App
Final Layouts

Wireframes are then 
brought to life in layout and 
developed into the finished 
product.

User testing can identify 
any usability problems, and 
further improvements can 
be implemented.  
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Case Study: Simparica Digital Marketing
Client: Zoetis Animal Health

Business Objective: To create a series of tactics that raise product 
awareness and facilitate discussion between vet and pet owner

Solution: Created a tactical ecosystem diagram coordinating tactics:
                 - product website
                 - interactive detail aid
                 - promotional photo contest
                 - test your knowledge game
                 - email campaign 
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Simparica Digital 
Marketing Tactics
Tactical Ecosytstem

The tactical ecosystem 
plays a very important role 
in marketing strategy. It 
shows all of the marketing 
touchpoints that a user 
interacts with.  

Each tactic is shown where 
it fits into each user’s 
awareness journey.

PRE-VISIT PATIENT VISIT POST-VISIT

REP

Journal Print Ads
Email Campaigns

(Simparica + Franchise)

Early Experience

WVC
Digital Display

eDetail
HCP Website

Dress The Office
Cover Wraps

Staff Incentives
Switch Your Pet Program

Puppy Starter Kit
Simparica Reminders

Broadcast
Digital Display (Vet Locator)

Consumer Website (Vet Locator)
Email Campaign

Re-Targeting Campaign
Simparica Reminders
Home Delivery (2017)

Pet Tracker App (2017)

Retention Program (2017) 
Staff Incentives

VET VET 

PET
OWNER

PET
OWNER

PET
OWNER

VET STAFF STAFFSTAFF

AWARENESS / PRODUCT TRIAL

Gain Vet Endorsement & Shelf Space
Leverage Zoetis Portfolio Strength

Create Pet Owner
Demand And Pull-Through

VE
T 

&
 S

TA
FF

PE
T 

O
W

N
ER

Leverage Office Staff To
Recommend And Dispence

PREFERENCE / REPEAT USAGE
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Simparica Digital 
Marketing Tactics
Pet Owner Website 
Wireframes

Once all of the tactics are 
identified, we can start 
building them out, making 
sure they are aligned to 
meeting the marketing 
objectives.

This wireframe was created 
for the product website. 

SIMPARICA LOGO

healthcare professionals >Prescribing Information >

What is Simparica?        How Does Simparica Work?        Special Offers        Dosage Reminders

Why Switch to Simparica?

Simparica vs. Nexgard (Fleas)

Find a Simparica Vet Near You

zip code

search

more info

Sign UpCHART VS. NEXGARD

vs. NexGard

Fleas

vs. Bravecto vs. Trifexis

Ticks

Check Out Special Offers

Get Dosage Reminders

Simparica Kills Fleas        Simparica Kills Ticks        Why Switch?        Satisfaction Guarantee
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SIMPARICA LOGO ZOETIS LOGO

ZoetisCompetitionSafetyTicksFleas

Simparica Digital 
Marketing Tactics
Interactive Detail 
Wireframes

Once all of the tactics are 
identified, we can start 
building them out, making 
sure they are aligned to 
meeting the marketing 
objectives.

This wireframe was created 
for an interactive detail aid. 
The product reps can use 
this to show doctors disease 
and product information. 

Tick
Prevention

Tick Incidence Map

A. americanum (lone star tick) 

D. variabilis (dog tick) 

A. maculatum (gulf coast tick)

I. scapularis  (deer tick/
black-legged tick) 

R. sanguineus  (brown dog tick) 

Simparica vs. Ticks      Tick Incidence Map      Lyme Disease / Anaplasmosis
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StudiesCompetition SafetyValueSpeed of Kill
VIEW 

IMPORTANT SAFETY  
INFORMATION

TEST YOUR KNOWLEDGE

Simparica Digital 
Marketing Tactics
Staff Knowledge Test 
Game Wireframes

Once all of the tactics are 
identified, we can start 
building them out, making 
sure they are aligned to 
meeting the marketing 
objectives.

This wireframe was created 
for a game that the vet 
staff can play to learn more 
about the product.  

HIGH SCORE YOUR SCORE

200Cars

Tempor 
incididunt

Consectetur 
adipiscing

Lipsum  
dolor

Lipsum dolor 
sit amet 

TIME CLOCK

Lorem ipsum dolor sit amet consectetur adipiscing elit sed do eiusmod?

Notes:
A User has 10 sceonds to 

answer each call

B User chooses from one of 
the answers

A

B
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Case Study: Access-Solutions Site Redesign   
Client: Genentech Laboratories 

Business Objective: To increase user adaptation of website 
offerings by studying user behaviors and analytics

Solution: Conducted user testing and analytics, and proposed 
updates to the website to encourage user engagement
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Access-Solutions 
Website Redesign
Audience Segmentation

Research is an important 
part of any project. It is 
especially helpful to have 
analytics data, to show how 
different segments of the 
user population behave 
differently.

This diagram breaks 
out users into different 
level of engagement, 
from occasional user, to 
persistent user, and even 
lapsed users. 

Occasional
G-A Visitor

Regular
G-A User

New MPS 
Registrant

Novice
MPS User

Persistent
MPS User

Disengaged
MPS Practice

• Limited understand-
ing of G-A.com

• Requires broader
understanding of 
workflow 

• Could benefit from 
more frequent 
educational 
communications 

• The ‘perfect’ target to 
benefit from integra-
tion

• Requires contextual
help to fully utilize G-A 
and MPS

• Could benefit from 
consistent site update 
communications 

• Currently waits 64 
days until verification

• Requires under-
standing of 
registration and 
setting up new users

• Requires broader 
understanding of 
workflow

• Could benefit from 
step-by-step on-
boarding tutorial, 
with clear checklist 
walkthrough, alerts 
for incomplete 
registration

• Requires under-
standing of the 
relationship between 
G-A and MPS

• Requires broader 
understanding of 
workflow

• Could benefit 
from periodic 
communications  
(program updates, 
site enhancements)

• Regularly submits 
online, at least once 
in the last 4 months

• Requires deeper 
understanding of the 
program offerings 
available on G-A

• Could benefit 
from consistent 
personalized 
communications

• Has submitted in the 
past, but not in the 
last 4 months

• Requires periodic 
engagement 
messaging

• Could benefit from 
periodic check-
ins (turnover of 
practices, users who 
are not engaged)

68,000
Total Users

34,000
Repeat Users

150 practices/month
585 users/month 77 Practices 451 Practices 

758 Users 341 Practices

User Segmentation Based on Analytics

ENGAGEMENT
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Access-Solutions 
Website Redesign
UX Audit of Existing Site

The UX Audit is a study 
of an existing design, 
how it works and what 
interactions are made 
along the way.

This helps to identify any 
UX obstacles or confusing 
messaging. 

 Issue
New users to G-A do not intuitively know 
to select a product before using the site.  
Problems include:

Non-product (generic) pages are 
missing navigation items that exist on 
product-specific pages.  This forms a 
strange disconnect for users.

Users in testing failed to see the 
Select-A-Product call to action, despite 
its large font and high contrast colors. 

 Solution
Keep navigation consistent on product 

and non-product pages
Users forced to select a product 

before entering a product-specific page
Redesign the Select A Product tool
Add call to action to the homepage

FPO
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Access-Solutions 
Website Redesign
User Testing Feedback

Getting feedback from 
actual users is an invaluable 
tool in any redesign project. 

We can gather real-life 
insight into user pain 
points, and gain a deeper 
understanding of how their 
expectations may not align 
with their experience.
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Access-Solutions 
Website Redesign
Current User Flow

User flows help to identify 
interactive processes and 
necessary screens. 

This diagram shows how 
a user steps through two 
related websites.

All traffic is funnelled 
through a single point, 
which is not the best user 
experience.

eSignatureMy Patients

Practice Admin

Forms & Documents

My Profile Settings User Guide

Enroll Patients= 3rd Party Workflow

= Available to Patients

= Brand Dependent

= Brand Specific

Navigation Key

About Genentech
What We Offer

   Treatment Recertification

 Co-Pay Assist Foundations

Prior Authorization
Benefits Investigation

     Spoilage Replacement

              Buy & Bill

Connect to MPS

eSubmit PAN

Download/Print

General MPS Overview

Coverage Appeals
Billing & Coding

GATCF
Connect To Compass

Starter Program

Co-Pay Cards Eligibility Activate
Card

     Authorized Distributors

Product Distribution

Coverage

Reimbursement

My Patient Solutions

Begin G-A 
Benefits

Investigation
(see workflow)

Begin MPS 
Benefits

Investigation
(see workflow)

Forms & Documents

General Info

Manage Pa-
tients

Manage Ac-
count

Users

New Patient

Login Info

Locations

Links To G-A

Existing Patient

Email 
Prescribers
To Create
eSignature

Alerts

Prescribers

Save Partial

Finish Existing

Pending

User Guide

Forms &
Documents

User Info

Add/Edit/De-
lete

Enroll

Login

RegisterNew
Practice

MPS
Homepage

Existing 
User

Shipments

BI Reports

Patient Alerts

Patient Info

GENENTECH-ACCESS MY PATIENT SOLUTIONS

Co-Pay Assist 
Foundations

Patient Assistance

     Specialty Pharmacies 
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= 3rd Party Workflow

= Available to Patients

= Brand Dependent

= Brand Specific

About Genentech
What We Offer

   Treatment Recertification

 Co-Pay Assist Foundations

Prior Authorization
Benefits Investigation

     Spoilage Replacement

              Buy & Bill

Connect to MPS

eSubmit PAN

Download/Print

General MPS Overview

Coverage Appeals
Billing & Coding

GATCF
Connect To Compass

Starter Program

Co-Pay Cards Eligibility

     Authorized Distributors

Product Distribution

Coverage

Reimbursement

My Patient Solutions

Begin G-A 
Benefits

Investigation
(see workflow)

Forms & Documents

General Info

Co-Pay Assist 
Foundations

Patient Assistance

     Specialty Pharmacies 

Access-Solutions 
Website Redesign
Updated User Flow

Using user flows, we can 
diagram a better, more 
integrated solution, that 
gets a user to reach their 
goal faster and easier than 
currently. 

Forms are filled 
out & submitted4

INTEGRATED SOLUTION

Benefits Investigation

GATCF

User learns
about required 
forms

1

Directed
to Log In

2 New Patient

Enroll

SMN

PAN

User
Fills Out

SMN

User clicks
“Submit PAN

Online”

User/patient
goes to 

ePAN Site

Patient
goes to 

ePAN Site

User sends
ePAN invite
to patient

User and Pa-
tient meet
in-office

User/patient
fills out
ePAN

User
fills out
ePAN

Patient
signs
ePAN

Patient
signs
ePAN

User/patient
faxes/mails

PAN

User/patient
submits
ePAN

Patient
submits
ePAN

Patient
signs
PAN

User clicks 
“Email PAN
To Patient”

User
prints
PAN

User/patient
fills out PAN

User clicks 
“Download

PAN”

User
Reviews

SMN

Applies
eSignature

SMN submit 
success

User Prints
SMN

Prescriber 
signs
SMN

User 
faxes/mails

SMN

online

off l ine

Register / Login Menu

LoginExisting 
User User enrolls 

a new patient3

Results are
received
online

4
Patient Info

Manage
Patients

Prior Authorization
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Find Out What  
Assistance is Right  
For Your Patient

Download Product 
Forms & Documents

Submit Forms Faster 
and Easier with  
My Patient Solutions

More Info > More Info > More Info >

1  Homepage Redesign
User Testing Issues: Homepage does 
not immediately indicate the website’s 
purpose to new users.

Recommendation: Redesign the 
homepage with clear calls to action for 
the top 2-3 reasons that users come to 
the site.  This will both explain to users 
what the site is all about, and direct 
them to the most pertinent information.

PROs: Makes it obvious to users what 
the site’s objectives are.  Creates a clear 
line of direction to chosen task.

CONs: Requires total redesign of 
homepage, with associated time and 
effort.

A Callout to Forms & 
Documents Page

Clear descriptive language describes the main objectives of the 
site. This will direct the user to the Forms & Documents page.

B Callout to 
Compass Page

This will direct the user to the Compass page.

C Callout to My 
Patient Solutions 
Page

This will direct the user to the My Patient Solutions Info Page

FPO

A B C

Access-Solutions 
Website Redesign
UX Update
Recommendations

New wireframes are then 
created to show what will be 
updated on the site.

Annotations help describe 
the elements on the page.
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Other Work Samples
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FLUCELVAX 
QIV LOGO

Important Safety Information      Prescribing Information  Healthcare Professionals >

IMPACT OF
THE FLU

FLUCELVAX
QUADRIVALENT

FLU VACCINE
TECHNOLOGY

TALKING WITH
YOUR DOCTOR RESOURCES FIND IT NOW

search

F O L D

12:34 PM

Flucelvax Logo

flucelvax.com

CAMPAIGN BRANDED 
ANIMATION

CAMPAIGN COPY

WHAT MAKES FLUCELVAX QIV 
DIFFERENT?

WHAT MAKES FLUCELVAX QIV 
DIFFERENT?

HOW MUCH DO YOU KNOW 
ABOUT THE FLU?

FIND FLUCELVAX QIV NEAR YOU

HOW MUCH DO YOU KNOW 
ABOUT THE FLU?

FIND FLUCELVAX QIV NEAR YOU

TAKE A FLU QUIZ

TAKE A FLU QUIZ

GO

GO

ENTER ZIP CODE

ENTER ZIP CODE

IMPORTANT SAFETY INFORMATION

IMPORTANT SAFETY INFORMATION

MOBILE-FRIENDLY
IMAGERY OR 
ANIMATION

WHO IS SEQIRUS?

MORE INFO

Flucelvax 
Website Redesign
Wireframes

This is a website we created 
for Seqirus, featuring one of 
their brands of flu vaccines.
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12:34 PM

103

Timberwolves at Knicks
Sun, Nov 3 at 7:30

$132

12:34 PM

103

12:34 PM

Timberwolves at Knicks
Sun, Nov 3 at 7:30

Recommended
Seats Filter Seats Recommended

Seats Filter Seats

Timberwolves at Knicks
Sun, Nov 3 at 7:30

Recommended
Seats Filter Seats

Seat Price

$25 $125

SEAT FILTERS

$122

Click to Filter Seats Adjust price brackets Available seats updated

Virtual Venue Ticket 
Purchase App
Wireframes

This is an app that works 
with the Virtual Venue seat 
viewer. Users can see 
the view from their seat 
before picking seats and 
purchasing tickets. 
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IPITCH ADMIN PANEL

x
Welcome, John

ADMIN: JOHN DOE

  

Preview Save Exit        Campaign Details1         Leads and Reps2         Create Presentation3         Release Campaign4

Campaigns / Campaign Editor

Dashboard

Campaigns

Presentations

Reps

Alerts

All Campaigns

Current Campaigns

Past Campaigns

Campaign Editor

New Campaign: Bobblehead 2 Created: 9/28/2014

IMPORTED LEADSETS

Leadset Title Import Timestamp Leads Tags Value

 Team Event Leads 06/22/2014    11:21:02 220 Family

 Seniors 06/23/2014    12:56:34 362 Senior, Veterens

 Family Leads 06/22/2014    09:51:30 421 Family

 Corporate 06/21/2014    18:56:34 312 VIP, Corporate

 High Rollers 06/20/2014    16:17:22 59 VIP, Corporate

Delay Recent Recipients:

Tags:

CRM List         Ticketing List

Corporate        Family        Veterans        Handicapped        VIP        Senior

Create New Tag

Delete

+ Import Leads

4

Delete

Delete

Delete

Delete

1

4

5

3

Leads                 RepsSend Campaign to:  

!

Creating a Campaign: Leads and Reps

iPitch Admin Tool
Wireframes

This is website that helps 
season ticket sales reps 
create a custom made 
pitch presentation for their 
customers. 
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GSKSource.com 
Registration User Flow

Sometimes userflows can 
get very complicated when 
there are many interactions 
to capture.

In this case, users that 
complete the registration 
process fall into 4 different 
levels of confirmation.
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UX Research and Education
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768 px 
breakpoint

320 px
iPhone 3/4/5 
Galaxy Mini
Nokia Lumi

HTC sm

533 px 
Kindle (smaller)

801 px 
Kindle (smaller)

1220 px 
Kindle (larger)

1280 px 
Tab 10”
Motorola Xoom
LG Pad

600 px 
Galaxy Tab 7”

Galaxy Note 8”

960 px
HTC (larger) 

Galaxy Note 8”

1024 px
Desktops
iPad
iPad mini
Tab 7”

768 px 
LG Pad
iPad
iPad mini

800 px 
Tab 10”
Kindle (larger)
Motorola Xoom

480 px 
iPhone 3/4

Nokia Lumia
HTC (smaller)

533 px
Galaxy Mini

Portrait

Landscape
568 px

iPhone 5

598 px
Galaxy Nexus

736 px
iPhone 6 Plus

640 px
Galaxy Note 2/3

667 px
iPhone 6

540 px
HTC (larger)

360 px 
Galaxy Nexus
Galaxy Note 2/3 

375 px 
iPhone 6 

414 px 
iPhone 6 Plus

300               400              500              600               700              800              900             1000             1100            1200             1300

Desktop Layout:
For Desktop, Large Tablets and Small Tablets (Landscape)
Designs are created at 1024px width 
Active when viewport is over 768 pixels wide

Mobile Layout:
For Mobile Devices and Small Tablets (Portrait)
Designs are created at 640px width 
Active when viewport is 1-767 pixels wide

Small 
Tablets

Small 
Tablets

Large 
Tablets

Large 
Tablets

Desktop

Mobile

M
ob

ile

UX Research/Education
Responsive Design 
Specifications

It is important for UX 
designers to also be 
well-versed in technical 
specifications. 

I created this diagram to 
distinguish how different 
mobile and desktop devices 
display content, and where 
the breakpoint should be for 
mobile vs. desktop layouts. 
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UX Research/Education
Responsive Design

Education is an important 
factor in establishing UX best 
practices with both the client 
and internal teams. 

Research is done to establish 
best practices, and findings 
are presented to help educate 
the team.

This presentation shows the 
importance of responsive 
design that prioritizes mobile 
users.
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